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Results for hummus (83 products & 12 recipes)

sort these results by    best specials    best value   lowest price   alphabetically

hummus

Kato Aioli 

(was $5.59)

250 g ($2.00/100 g)

4.99$

 add to order1

Featured products 

WEEKEND W
INDBACK

Just Hummus 

La Bonne Hummus Mediterranean Roasted Garlic 

La Bonne Hummus Garlic 

Lisa's Hummus Gloriously Garlic 

Signature Range Hummus Moroccan Spice & Garlic

 add to order1

(was $3.69)

($2.95 without ONE CARD)

(was $3.85) 200 g ($1.50/100 g)
2.99$

120 g ($2.08/100 g)
2.49$

Bonus offer! 
Purchase 2 for $5.00 
plus 1 BONUS POINT

120 g ($2.74/100 g)
3.29$

200 g ($1.40/100 g)
2.79$

175 g ($1.86/100 g)
3.25$

 add to order1

 add to order1

 add to order1

 add to order1

ONE CARD Deal

WINDBACK

WINDBACK

ONE CARD Deal

Product Name

(was $X.XX) XXX g ($X.XX/100 g)
X.XX$  add to order1

Product Name

(was $X.XX) XXX g ($X.XX/100 g)
X.XX$  add to order1

Product Name

XXX g ($X.XX/100 g)
X.XX$  add to order1

Next page or jump to page 1 "

Pate & Dips (49 items) 

Salsa & Dips (34 items) 

Show from aisles (hide all | show all) 

Signature Range (5 items) 

Great Hummus (4 items) 

La Bonne (14 items) 

Show brands (hide all | show all) 

Lisa's Hummus (8 items) 

$2.97

$2.59

$2.49

$3.29

Just Hummus (1 item) $3.25

Casbah Hummus (1 item) $7.83

from

Narrow search results

✔

✔

✔

✔

✔

✔

show all

Browse more from pate & dips

1 2 3 4 5

recipe idea: Hummus with roasted peppers

!

!

add to list "

NEW

shopping at Quay Street Countdown , Auckland change store

The suggested way to find products is through a 
search. This is highlighted by a search field in a 
prominent location near the top right of the 
screen.

Canned searches (in this example for milk or 
watties baked beans) demonstrates to people 
that broad and narrow search terms are both 
acceptable. A possible idea could be to change 
these out on a weekly basis. The narrow canned 
search term could be sold as a form of product 
advertising and used as an additional revenue 
steam.

Matching search results are ordered by default 
by specials, meaning that promoted products 
(such as ONE CARD deals and WEEKEND 
WINDBACKS) are given highest prominence.

A search result can be added to one or more 
lists allowing people to build up dynamic lists of 
frequently accessed types of products.

Products are ordered vertically allowing for fast 
scanning and easier comparison. The product 
title and lowest price are presented as primary 
importance with information about discounts 
and value (price per 100 g or 100 ml) shown as 
secondary importance. The add to order button 
is given a special colour to give significance to 
other buttons that are used on the screen.

When the add to order button is clicked the 
button goes through the following range of 
states that prevents multiple additions to the 
order and also gives feedback that the order has 
been updated.

Cross sell to products in related categories are 
dynamically generated. In this case an aioli 
product is chosen since this is from the same 
cousin of products as hummus (pate & dips). 
Preference for cross sell should be for products 
that are on special. This is the online 
equivalent to being tempted by specials that 
catch your eye as you browse the aisles.

Cross sell to around 5 related products could 
be displayed on a carousel.

Advertising revenue from banner 
advertisements have taken a lower priority in this 
redesign. Ideally, these would be removed 
entirely and instead allow the page to focus on 
helping people find the products they are 
looking for, and promoting increased revenue 
though cross sell of specials and recipe ideas.

Instead of asking people to choose a single aisle 
to view products in a search, all products are 
shown by default, and instead dynamic filters 
are provided that allow people to narrow the 
number of products that are presented by 
choosing to hide products either from specific 
aisles, or specific brands.

Hovering over the current order & your lists tab 
displays a mega menu with details of the current 
order and a pathway to view, change, save or 
checkout the current order.

Other pathways are included to dynamic lists, 
lists that people have saved, and recent recipes 
that people have viewed.

 add to order1

! adding...1

 add to order1

1 " added

A) Enabled: Ready to accept addition

B) Disabled: Product is being added

C) Disabled: Product successfully added

A) Enabled: Ready to accept addition

Your current order

savings of $XX.XX

XXX.XX$

Next available delivery from Quay St, Auckland today at 12:00 pm

Recipe lists (see all)
▸ Lamb Samosas With Spiced Lamb Salad
▸ Coriander & Garlic Spare Ribs 
▸ Portobello Mushroom Cheeseburgers
▸ Pineapple and Almond Shortcake
▸ Dutch Apple Pie

▸ Your last order
▸ Frequent purchases 

Your saved lists  (see all)
▸ Bookclub snacks

Manage your lists

view, change, save or checkout order

current order 
($XXX.XX)

your
lists& !


